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St. Aloysius’ College (Autonomous), Jabalpur

Part A — Introduction

Session: 2022-23
Subject/ fawr: Commerce / 1A
Programme/ HIIFH: Certificate / @fcfthore
Class/ & B. Com 1% Semester/ &T. ahTeT 15! YaEeT
Course Code/ UTGTHH HIS: C1-COMAILT
Course Type/ ITodHHA & THI: MAJOR
Course Title/qTaashe FT efida: Financial Accounting

Pre — requisite/ qaTq&T:

OPEN FOR ALL

Course Learning Outcome/

UTSIHHA eI St TR

After completion of this course, it is expected that the
student shall be able to

CO 1- Aquire conceptual knowledge of basics of
accounting

CO 2- Identify events that need to be recorded in the
accounting records

CO 3- Develop the skill of recording financial
transactions and preparation of reports in accordance
with GAAP

CO 4- Describe the role of accounting information and
its Limitations

CO 5- Equip with the knowledge of accounting process
and preparation off in a accounts of sole trader

CO 6- Recognize circumstances providing for increased
exposure to errors and frauds

Credit Value/ 3¢ ATT:

6 credits

Total Marks/ el IHF:

Max. Marks: (Internal ) + (External ) 100

Part B — Course Content

Unit 1 Accounts: - Indian History, Definition, Objectives, Basic Concept and
Principles of Double Entry System Journal Entry, Ledger, Subsidiary books,
Trial Balance. Introduction of Indian Accounting Standard Final Accounts.

SHS 1 | QiR : HRAT sfagrd gk, 368ed, AT 3aUROT U9 g gfafse

Tl & TG Sotel FTATSE, SEIET HgMIh JEceh, Terde AR o@r
HATeTehl & IR T AT HETTA HARIST & AU A Gidr AR




hIeT

Unit 2 Accounting for Depreciation (According to Accounting Standard — 6), Branch
Account

SHS2 | Hod B & [T oreiche] (TGN ATeAh 6 & 3TAR), AT ol

Unit 3 Royalty Accounts, Departmental Accounts, Accounting of Non- Profit
Organization, Investment Account Consignment Accounts

3 | AUPR Yoo W, AR A, IR vt FEAT3T & o 9Wor @,
fafaarer o

Unit 4 Partnership  Accounts:- Dissolution of Partnership (with Insolvency),
Amalgamation of Partnership Firms, Conversion of Partnership firm in to joint
stock company

SHS4 | GIEER) Wia Aeie) & [Jues fearforar afgd, asiery BAf &1 wehrenor,
o T Tl FhtT GHSS A TRacTe

Unit 5 Computerized Accounts by using any popular accounting software creating a
company, configure and feature setting, creating accounting leaders and groups,
creating stock items and groups, vouchers entry (with maintenance of
vouchers), generating report — cash book, ledger accounts, trial balance, profit
and loss account and balance sheet

SHS5 | FFYCUHd Wi Rl Y Nl o HiTedeR 1 3UANT FF UH
AT ST, g Y 3R GAunsit &r dc T, sl SEr@r
AR HHg AT, Tl AG AR HHAG o1, a3’ giafSe (FATOmR 1
WREE & @), RAE TR FAT- HA o @I, de7 @rell, TIEToT A,
ot 3T gife @rar 3R S Qe

Part C — Suggested Readings
S. No. Author Name of the Book Publication

1. S.M.Shukla Financial Accounting Sahitya Bhawan Agra

2. Shukla & Financial Accounting S Chand & Sons New
Grewal Delhi

3. Dr Ramesh Financial Accounting Satish Printers and
Mangal Publishers Indore

4. Agrawal Dr Financial Accounting Ram prasad and sons,
Mahesh Bhopal

S. Gupta R.L. and Advance Accounting S Chand & Sons New

Radhaswamy M Delhi

Part D: Assessment & Evaluation

Suggested Continuous Evaluation Method
Maximum Marks:




Continuous Comprehensive Evaluation (CCE):

External Exam: marks

Marks

Internal Assessment:
Attainment Methods

Unit 1- Preparation of Journal,
Ledger & Subsidiary books.
(CO1 & CO6)

Unit 2- Assignment on various

methods  of  Depreciation
(CO3)
Unit 3- Tutorial on Branch &
Departmental Accounting
(CO2)
Unit 4- Presentations on

Investment Accounting (CO4)
Unit 5 — Case Study on Non-
profit Organization Institutions
(CO5)

Total — marks

External Assessment:
University/ Autonomous College
Exam Section: marks
Time: 3:00 hours

Section A: Very Short
Questions

Section B: Short Questions
Section C: Long Questions

Total — marks




St. Aloysius’ College (Autonomous), Jabalpur

Part A — Introduction

Session: 2022-23
Subject/ faw: Commerce / AT
Programme/ ®Td&%: Certificate / T thohe
Class/ & B. Com 1% Semester/ afT. &I 1 ¥aiFex
Course Code/ qTETHH HIs: C1-COMA2T
Course Type/ ToThHA HI YhK: MINOR
Course Title/qTaaHHA HT ofise: BUSINESS ORGANISATION
Pre — requisite/ qaTq&T: OPEN FOR ALL

Course Learning Outcome/ | After completion of this course, it is expected that the student
qTEaFH A ) aRefousy; | shall be able

CO 1- To understand the basics of the business

CO 2- To understand the process to start a new business.

CO 3- To comprehend the structure and working of sole
proprietorship and partnership business in India

CO 4- To develop their analytical knowledge (through SWOT)
related with company assessment.

CO 5- To enhance their knowledge related with CSR regulations
and applicability on companies.

CO 6- To elevate their knowledge related with international
business collaborations.

Credit Value/ 3¢ AT: 6 credits

Total Marks/ & 31" Max. Marks: (Internal ) + (External ) 100
L

Part B — Course Content

Unit 1

Indian traditional businesses and their organizational structures. Concepts of Business,
Trade, Industry and Commerce Classification Relationship between Trade, Industry and
Commerce. Business Organization — Concept, Characteristics Importance and
Objectives Functions of Business and Steps to Start an Enterprise.

IR HRA & IRFIRS Tl 3R 3AHT HrdaTlcHs TITATY,SATIR, SIIHTT,
3T AR aiftiey i aUReT Sgaary 36T AR aiftisd & gFay 3R
FITTRIuT, STIaTAe Halaa: TUROT fAATATT TG 38T AIHART & &I U9
AqUdcI g AT HeH |

Unit 2

FORMS OF BUSINESS ORGANIZATION: Business Organization - Classification -
Factors Influencing the Choice of Suitable Form of Organization - Sole Proprietorship
and Partnership - Meaning, Definition - Characteristics — Advantages, Limited liability




Partnership.

IR IS o Yh: AT o a?ﬁwwwgcrd TS o I ol
JHATOTT el aTel dcd | Uohel cOdATT-Ud-ATSIGRT SadTy: 3y, g, faQvare
oI, BfAC e1fcd AR |

ORGANIZATION OF COMPANIES: Concepts, Meaning, Formation, Characteristics
and Significance of Private Company and Public Company.

HFTAT T GITaaT: A HEair 3R TaaAteieh HETsll I TUROM, 37 AT,
faeyamT v 3T |

Co-Operative Organization- Meaning Functions and Limitations of Co-operatives
Societies. Social Responsibility of a business, Business Ethics- meaning, concept,
role of ethics in business.

FIHTRIET-TorseT: JT-wF vg AAT| i afica | saaaR@s Afdsdr-
RO, 37Y, AT 7 Afawar & qfAeT |

Multinational Companies (MNC'S) and the Challenges of their organization in India,
Business Combination- meaning and its types.

Wmmmwﬁmmmﬁmmw|m

Part C — Suggested Readings

Author Name of the Book Publication

Dr S C Saxena Business Organization and Communication Sahitya Bhawan Publications

Sanjay Gupta Business Organization and Communication SBPD Publication

Part D: Assessment & Evaluation

Suggested Continuous Evaluation Method
Maximum Marks:
Continuous Comprehensive Evaluation (CCE): Marks
External Exam: marks

Internal Assessment: Unit 1- Diagrammatic presentation of steps

Attainment Methods Unit 2- Assignment on Comparative study

to start a new business. (CO1 & CO2)

between sole proprietorship and partnership
business in India (CO3) Total — marks
Unit 3- SWOT Analysis of Companies
(CO4)

Unit 4- Presentations on Corporate Social
Responsibility. (CO5)

Unit 5- Case Studies on MNC’s and types
of combination. (CO6)

External Assessment: Section A: Very Short Questions Total — marks

University/ Autonomous Section B: Short Questions
College Exam Section: marks | Section C: Long Questions
Time: 3:00 hours




St. Aloysius’ College (Autonomous), Jabalpur

Part A — Introduction

Session: 2022-23
Subject/ fawr: Commerce / =«
Programme/ #w&wm: Certificate / @féfthahe
Class/ wr: B. Com 1% Semester/ sft. sm 1 #ire
Course Code/ urgasu #ie: Cl-COMC1T

Course Type/ rgasa it Y1

GENERAL ELECTIVE

Course Title/areas % v

BUSINESS ECONOMICS

Pre-requisite/ qate:

OPEN FOR ALL

Course Learning Outcome/
ISTSH A hl uiafoe:

After completion of this course, it is expected that the student
shall be able

CO 1- To understand the use of economic theory in business
decision-making problems.

CO 2- To analyze traditional and modern definitions of
economics.

CO 3- To demonstrate an understanding, usage, and
application of basic economic principles or laws.

CO 4- To understand the law of demand and how equilibrium
price and quantity are determined.

CO 5- To perform demand analysis to analyze the impact of
economic events on Markets.

CO 6- To derive demand curves from utility functions and
identify income and substitution effects.

CO 7- To demonstrate the measurement of demand and
elasticity relative to changes in price, income, and price of
substitute goods.

CO 8-To interpret the relation between a price change and
elasticity.

CO 9- To understand the meaning of marginal revenue and
marginal cost and their relevance for firm profitability. To
learn the Cost theory and equilibrium to Analyze the Cost and
Revenue of a firm.

CO 10- To understand the major characteristics of different
market structures.

Credit Value/ sfec 1M

4 credits

Total Marks/ %t sis:

Max. Marks: (Internal ) + (External ) 100

Part B — Course Content




Unit 1

Historical background of economics in India with special reference to Kautilya,
Amartya Sen and Nobel laureate Abhijeet Banerjee, Definition of
Economics, Economics Law and their nature, Significance of Economics, Basics
problems of Economics. Concept of Micro and Macro Economics, Methods of
Economics study.

7 1

AR & JrfereT i MAERE geufA FiRRew, AT VA U AN

EHR faear AffSia aerell & @Ay def &, srferer & afvem,
HIAET & TATH 3R SoTehl Tepfdl, A T HAged, AT T MR
FHAEITT A 3T caqraeh 3r9Rme i sraeron, i sreaae $r dfaar |

Unit 2

Law of Demand- Meaning and Definition, Characteristics, Types of demand,
Determinants of Law of Demand, Demand Function — determinants of individual
demand — Market v/s Individual demand - Consumer Equilibrium Exceptions of
Law of Demand.

AT FT fFT#H- 37 v gReid, AAYAT, AR & YR, AR & @987 F
freRe dea, AT Bod-cITFdITd HT & YRS -SSR ST I iFard Hial-
YT Tcelel, HIAT o TAIH & 3TaTE HIIT Belol-cA Tl AT & foTeiKen-
SIS AT SATFIITT HIIT-3YNFAT HJoleT |

Unit 3

Elasticity of Demand, Concept and measurement of Elasticity of Demand, Price,
Income and cross elasticity and Elasticity of Demand, Determination of Elasticity
of Demand, Importance of Elasticity of Demand.

AT Y o, AT HI g i 3dURoT 3T ART H Hrag,3m 3R 3mEr 9,
3traa 3merH, AT 3TTH 3R AT HY o=, AT HT o= T AROT, ART S
Hed [TIETT T Hgd |

Unit 4

Cost and Revenue Analysis: Short Run and Long Run, Average and Marginal
Cost, Average and Marginal Revenue, Theory of cost. Market Concept and their
classification.

SIS 4

AT 3R 39T faevoT: reuraier 3R Srafafer - itaa 3R dea arera
a3 AT IR, RTd &1 fAeuid| R hedar 3R 3de
CEICT

Part C — Suggested Readings

Author Name of the Book Publication

Kennedy John Fundamentals of Business Economics | Himalaya Pub. Nagpur

Singh Dr. S.K. Business Economics Sahitya Bhavan

Publication Agra

Bhatiya H.L. Micro Economics Modern Publisher New
Delhi.

Sinha Dr. V.C.& Business Economics SBPD Publication Agra

Dr. Pushpa




5. A eSO

ST 37TATET

arfecT 9o gfectahlsT
3ERT

6. H.L. Ahuja

Business Economics

S. Chand Publication

Part D: Assessment & Evaluation

Suggested Continuous Evaluation Method

Maximum Marks: 100

Continuous Comprehensive Evaluation (CCE): Marks

External Exam: Marks

Internal Assessment:

Attainment Methods

Unit 1- Presentation on Comparison
between  Traditional and  Modern
Definitions of  Economics. (CO1)
Discussion on Basic Problems of
Economics and their Solutions (CO2)
Assignment on Usage and Application of
Economics Laws. (CO3)

Unit 2- Quiz on Law of Demand. (CO4)
Diagrammatic presentation on Demand
Analysis & Shifting of Demand Curve.
(CO5) Role Play on Income and
Substitution Effect. (CO6)

Unit 3- Tutorial on Measurement of
Elasticity of Demand. (CO 7 & CO8)

Unit 4- Quiz on different types of cost and
revenue. Assignment on the theory of
Cost. (CO9) Chart/Poster Making on
Market Structure. (CO10)

Total — marks

External Assessment:

University/ Autonomous
College Exam Section:
marks

Time: 3:00 hours

Section A: Very Short Questions
Section B: Short Questions
Section C: Long Questions

Total — marks




St. Aloysius’ College (Autonomous), Jabalpur

Part A — Introduction

Session: 2022-23
Subject/ fawa: Commerce / e
Programme/smws: Certificate / @féfthehe
Class/a: B. Com 1% Semester / sft. & s e
Course Code/ urgasrwhis: Cl1-COMBI1T

Course Type/ argasasaFR:

Elective (PAPER 2)

Course Title/wreasmamfits:

Business Mathematics /saar@rfies Tforq

Pre — requisite/ gatee:

open for all/@ft = fore Iucrsy

Course Learning Outcome/

After completion of this course, it is expected that the

TGHShHSTEAATeh R TSerT student shall be able
CO 1-To understand the basic concepts of algebra and
BODMAS.
CO 2-To learn different methods of solving simultaneous
equation related with business problems.
CO 3-To understand the concept of logarithms and
antilogarithms.
CO 4-Connect acquired knowledge and skills with practical
problems in commission, brokerage, profit and loss.

Credit Value/ sfeeam: 4 Credits

Total Marks/ Fesi:

Max. Marks: (internal ) + (external ) 100

Part B — Course Content

Unit1 | Rules for sign in Algebra and practice, Rules for calculation (BODMAS) and practice

Seprs | | oSt o # foreel wisielt e wd srvar, om deie fem wd BODMAS

Unit 2 | Simultaneous Equations — Meaning, Characteristic, types, calculations (with word

problems)

SohTS 2 | Tud WHIeRT: 37ef, forRIvaTd, SeRR We MUY (Seret S i)

Unit3 | Theory of indices (preliminary knowledge only formulae, Logarithms and

Antilogarithms —principles and calculations




SIS 3 | i o frgid (JTeh ) TETOTeh Tof Tidersmoreh fgid e oMy
Unit 4 | Commission, Brokerage, profit and loss
SIS 4 | FHITH, SelTedl, 1 T& =T
Part C — Suggested Readings
S.No. Author Name of the Book Publication
1. Shukla Dr. S.M. Business Mathematics | Sahitya Bhawan Publications
2. Magar Dr. Abhilasha Business Mathematics | Himalaya publication, Mumbai
3. Sancheti& Kapoor Business Mathematics | Sultan Chand and sons, New Delhi
4. Sharma J.K. Business Mathematics IK International Pvt. Ltd.,
New Delhi
5. Kumar Mrityunjay Business Mathematics | S. Chand Publishing,
New Delhi
6. Agrawal Dr Mahesh Business Mathematics | Ramprasad and sons, Bhopal
7. Gourav Tekriwal Maths Sutra Penguin Books, Gudgao
8. THT $ 37Tl ST THoTT ToEl TfSerhe, ST
9. TS S W ST THoTT PEEERRITSEREEG

Part D: Assessment & Evaluation

Suggested Continuous Evaluation Method

Maximum Marks: 100

Continuous Comprehensive Evaluation (CCE): Marks

External Exam: marks

Internal Assessment:

Continuous Comprehensive
Evaluation (CCE): Marks

Unit 1 Chart Making — explaining
basic terms of algebra and
BODMAS (CO - 1)

Unit 2 — Assignments on practical
problems of simultaneous equations
(CO-2)

Unit 3 —Presentations on basic rules
of finding log and antilog using
table (CO - 3)

Unit 4 — Activity based on practical
knowledge of Commission,
Brokerage, profit and loss. (CO-4)

Total —

marks

External Assessment:

University/ Autonomous
College Exam Section:
marks
Time: 3:00 hours

Section A: Very Short Questions
Section B: Short Questions
Section C: Long Questions

Total —

marks




St. Aloysius’ College (Autonomous), Jabalpur

Part A — Introduction

Session: 2022-23
Subject/ fAw: Commerce / HiaF
Programme/ HTI%HH: Certificate /i Rrare
Class/ &T: B. Com 1% Semester /& sre
Course Code/ UTSTHH I3 Cl-coMC2T
Course Type/ ITSTHH T IHKN: ELECTIVE
Course Title/qTaTHHA T M Banking and Insurance
Pre — requisite/ qaTq&T: open for all/asft & foT Suersy
Course Learning Outcome/ COl: To impart knowledge of Indian Central bank and

QISTFH eI ) IR comercial banks and their functions and importance.

CO2: To impart practical knowledge of banking procedure
and practice in India.

CO3: To provide sufficient knowledge on the difference
between Banks and NBFC.

CO4: To inculcate an understanding on the procedure and
esential conditions to apply for different loans and advances.

Credit Value/ 3 AT: 4 Credits

Total Marks/ &eT 31 Max. Marks: (Internal ) + (External ) 100
9

Part B — Course Content

Unit 1

Introduction to Banking: Historical background of banking, Definition, principles and
importance of bank. Classification of bank. Functions of commercial bank. Structure of
commercial banking in India. Features of Indian banking system, Modern Banking
Practices in India.

HTRINOT AT TR=r: JfARITOT T AAETAS geasifa s 1 aResmmT, RAger=d v
HEcd dh FT FITRITT, STl T FITHIOT FOITeTSR db & H, HRT & J0feTh
HARIVOT . TTAT, HRAT HTARIYOT cFaedT 1 fIAvard 9k & 3mYfaish
dfheT cTaER |

Unit 2

Central banking: RBI and its functions. Credit control. Nationalization and Merger of
banks: General Introduction to Nationalization of Banks, Objective and Introduction to
Private Banks Functioning and Usefulness or Importance and its effects. Evaluation of
nationalization and merger of Indian banks.

Feard HTAHTOT: HRART RS1d o v 389 &1, @@ fAg7o7|




depT T TSEE0T U Taer:dent & IASEIHIUT &l ATATT IR, 3662, Tal et
& SHEGN S IRFY AR IA@Er I #Aged AR gHG WHIG | ARA H
USEFRIOT T [derd &7 Hodiehe |

Unit 3 Bank Deposits: Meaning and types. Features of bank accounts. Procedure to open and
close bank accounts (Including online procedure). Non-Banking Financial Institution:
Introduction, Function and significance, Types of NBFCs, Difference between Banks &
NBFCs.

Sh5-3 | S STAT: 37 U9 YR, S @rdl ST fAATAR| S @I @relst TF &€ et ST Yfshar
Giemssr ufhar @fed)| R-dFFar o dvae: oR@y, s 3k &\,
TASTTHHT & TR, dohl R TANTHAT & ST AT |

Unit 4 Loans and Advances: Principles to sanction loans and advances. Classification of loans
and advances. Procedure to apply for house loan, personal loan, education loan and
commercial loan.

SIS - 4 | 0T U JHTIH: RUT U A Tdipid & [Fetied, ROT vd AT &I gaiiehior, g

FOT SHTFAaTd HOT, AT 0T Td arfor{Sares T & 3iMdeet fshar|
Part C — Suggested Readings

S. Author Name of the Book Publication

No.

1. Gordon Natrajan, Banking Law and Practice, Himalaya Pub.Mumbai

2 S.N.Maheshwari Banking Law and Practice, Kalyana Publishers,

New Delhi (Bath

3. Shekar, Banking Law and Practice Vikash Publishing
House, New Delhi

4. ST oA 9Ra & e f[Jfer IR ST

5. AT TT. . ARa & dfher AT v egagr gy HaeT

qfseTcherel

Part D: Assessment & Evaluation

Suggested Continuous Evaluation Method
Maximum Marks: 100
Continuous Comprehensive Evaluation (CCE): Marks
External Exam: marks

Internal Assessment: | Unit 1 Review and Group Discussion (CO1)

Continuous bank account (CO2)
Comprehensive

Unit 2 Bank visit - Practically filling of saving




Evaluation (CCE): Unit 3 Case study on NBFCs structure and Total — marks
Marks functions (CO3)
Unit 4 Presentation On procedures and
qualification criteria for applying for different
types of loan (CO4)
External Assessment: | Section A: Very Short Questions Total — marks

University/ Autonomous
College Exam Section:
marks

Time: 3:00 hours

Section B: Short Questions
Section C: Long Questions




St. Aloysius’ College (Autonomous), Jabalpur

Part A — Introduction

Session: 2022-23
Subject/ forwa: Commerce / arforsar
Programme/=wrs: Certificate / wféftere
Class/a: B. Com 1% Semester/ &. &l 1% dareex
Course Code/ urgmsmais: M1-ASPM2T
Course Type/ qreasca %1 1 ELECTIVE
Course Titlefmgmrmii®: | Advertising & sales Promotion/ fa=iaer va fasha gaer

Pre — requisite/ wafar:

open for all/aft = foTe Suetse

Course Learning Outcome/
TTSTHA AL IR

After completion of this course, it is expected that the student
shall be able

After completion of this course, it is expected that the student
shall be able

CO 1- To understand the basic concepts of advertisement.
CO 2- To understand the different media of Advertisement
CO 3- To explain the role of advertisement and sales
promotion in marketing.

CO 4- To explain importance of advertisement and their
effect on sales.

CO 5- To provide awareness of all the new means of
advertisement,

Credit Value/ sfeeam:

4 credits

Total Marks/ Few=i:

Max. Marks: (Internal ) + (External ) 100

Part B — Course Content

Unit 1

Introduction- Concept, Scope, Objectives and Functions of advertising. Types of
advertisement, Role of advertising in the marketing mix and the advertising
process. Advertising and sales: the relationship and the difference.

= |

3R AR

A= - a9 &1 3gURON, 817 3682 U9 FF, AN & THK,
faeias & fauorer fAsor va gishar v effdenr fawer 3R foshr deer

Unit 2

Pre-launch Advertising Decision- Determination of target audience, Advertising
media and their choice. Advertising Message: Preparing an effective advertising




copy, Elements of a print copy- Headlines, body copy, slogan, logo, a seal of
approval, Elements of a broadcast copy.

TS 2

e fved q@ vedd - @feid siar aee @ R, e
HACIH TH Il I (AIfS3AN), Al d6en Ueh wArdr faemae gid
R &, Tk e Fdr & dcd- §sasd, el Hrdl, Toere, o,
3eTHIET T HEY, FARYT 9fd & dcq |

Unit 3

Promotional Management: Advertising department, Role of advertising agencies
and their selection, Advertising budget, and Evaluation of Advertising
effectiveness.

3T 3

TOR YeUe- 9 AT a9, e Toledl #T ANIEe Ud 38
e, faeae efe, faedeT & ssiaeiierdr &1 Hediehd |

Unit 4

Legal, ethical and social aspects of advertising. Advertisement Scene in India,
Means of advertising- Social Media Advertising & Digital Advertising. Digital
Advertising: Concept, Effects, Digital Advertising in India.

TS 4

faaaet & SAfcdes, [after va dATSle gge]) 9Rd 7 fa=deT €237, faamast
& graaarrd Aifzar AR A - Beea e, Boea faamua
3ITUROT, 90, YRd & B5ca e, Boca Taus wiftar -
TIAT 3R A |

Part C — Suggested Readings

Author Name of the Book Publication

S H H Kazmi ,Satish K

Advertising And Sales Promotion McGraw Hill
Batra

Tata Mc Graw

Belch & Belch - Advertising & Promotion - Hill

LSRR

1. T T o 7 ke {8, EERRCACRIE Uf&Th T U

SITRT

4.

Sanjay Advertising And Sales Promotion- SBPD Agra

Suggestive digital platforms and web links:

https://raventools.com/blog/8-link-marketing-techniques-for-smbs/

Part D: Assessment & Evaluation

Suggested Continuous Evaluation and Attainment Methods
Maximum Marks: 100 Marks
Continuous Comprehensive Evaluation (CCE):30 Marks
External Exam : 70 Marks




Internal Assessment:
Attainment Methods

Unit- 1. Quiz on basic concept of
advertisement. (CO 1)

Unit- 2: Model and Chart Making on
different media of Advertisement
(CO 2

Unit- 3: Case Studies of companies
to know how advertisement effects
sales. (CO 3and CO 4)

Unit-4: Role Play to increase sales
using new means of advertisement.
(CO5)

Total — marks

External Assessment:
University/ Autonomous
College Exam Section:
marks
Time: 3:00 hours

Section A: Very Short questions
Section B: Short Questions
Section C: Long Questions

Total — marks




